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B What is Qualité Tourisme™? S o

Qualité Tourisme™ is the only official label awarded to tourism professionals for their hospitality and

service quality. It is accredited to professionals who keep strict quality standards that put customer
satisfaction first.

B Qualité Tourisme™ guarantees:

e The information you need when you need it

e Skilled, helpful professionals

e Service quality

e Products in harmony with the location B

B Why do we need Qualité Tourisme™ standards?

A satisfied customer is a quality product’s best advertisement. Qualité Tourisme™ is a guarantee of
the top-quality hospitality that is key to customer satisfaction.
A Qualité Tourisme™ * impact study by TCI Research in March 2013 confirms it:

e French and overseas tourists rate a Qualité Tourisme™ establishment’s quality of hospitality
and value for money 50% higher than other establishments in the same category,

e Intentions to return to a destination are 12% higher among customers who have stayed in
Qualité Tourisme™ accommodation.

* Study available at: www.entreprises.gouv.fr/margues-nationales-tourisme/

B Who does Qualité Tourisme™ aqaccredit?

The Qualité Tourisme™ label covers 13 sectors including accommodation, catering services, tourist
attractions, sports and nature activities, tourist information centres and holiday home rental agencies.

More than 5,500 service providers already hold a Qualité Tourisme™ label (as at 1 October
2014).

B A new, improved scheme:

The Qualité Tourisme™ label was upgraded in 2014 to bring professionals:
e A streamlined procedure
¢ New tools (guidelines, self-assessment, etc.)
e A new accreditation channel for the self-employed

An approach based on customer
satisfaction and an objective assessment

A satisfied customer is a quality
product’s best advertisement

Officially approved quality of
hospitality and tourist services



http://www.entreprises.gouv.fr/marques-nationales-tourisme/

B Qualité Tourisme™ partners (as at 1 March 2015)
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There are three Qualité Tourisme™ accreditation channels:
¢ National operator networks
[ ]

Local quality schemes

The “third channel” with partnerships established by agreements signed between

the Ministry for Tourism and national, local and sector partners
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B Information & contacts

Il National tourism labels:

www.entreprises.gouv.fr/margues-nationales-tourisme/

Bl Office for Tourism Customers and Quality Hospitality:

Céleste FRANCOIS Audrey LEROY

Sous-direction du tourisme — DGE Sous-direction du tourisme — DGE

6, rue Louise Weiss 6, rue Louise Weiss

75013 PARIS 75013 PARIS

Tel : 01 44 97 05 29 Tel : 01 44 97 05 86

Mail : celeste.francois@finances.gouv.fr Mail : audrey.leroy@finances.gouv.fr

A tool serving the appeal and
competitiveness of Destination
France
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